PLACE MATTERS

Economic and health outcomes are closely correlated
with the places where people live. Unfortunately,
poor health and economic outcomes tend to be
concentrated in areas with reduced access and
choice. These are neighborhoods with fewer job
opportunities, limited transportation options, few

or no healthy food options, underfunded schools,

higher crime rates, and unsafe housing conditions.

PLANNING HAS ALWAYS BEEN ABOUT HEALTH

Planners already embrace some concepts related to healthy
communities.  Modern planning has its historic roots in public
health, growing out of the need to address the issues communities
faced at the dawn of the 20th Century — overcrowding, poor
infrastructure, improper waste disposal, access to air and light, and
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preventable diseases like heart disease and diabetes, large and
growing inequities, and more volatile weather due to a changing
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for the people that live in these neighborhoods to
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to live a healthy life. To achieve its full potential,

a community_must ensure that all people have FACT
the opportunity to live in a safe and healthy : . " .

place. » The state of Minnesota authorizes communities to use zoning for

the purpose of promoting public health, safety, morals, and general

welfare.

WE NEED TO TALK...

: " Planners need to get comfortable talking about health
» A Minnesotan who earns minimum wage would need to work 91 . - : i - .
hours/week to afford a 2- bedroom apartment at fair market rent disparities. Conversations about disparities, especially
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and polarizing. As a profession dedicated to the

health, safety and well-being of the public, we need

to focus our work on addressing the unacceptable

inequalities our fellow Minnesotans face whether

by age, race, income, geography, or physical

ability. As leaders and facilitators, we can play

a critical role advancing conversations in our
communities.

FACT
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» Between now and 2040, 74% of Minnesota’s population

PENNIES NOW, DOLLARS LATER growth will come from people of color

The places that are addressing community health and prioritizing
people today will be the most successful communities in the
future. The consumer market has dramatically shifted in the last
few decades and the forces that drove the markets of the past no
longer hold true today. People are choosing where they live, work,
and play based on community design, bikeability and walkability,
vibrancy, liveliness, and feelings of being connected to their neighbors.
Communities addressing today’s market demands are attracting
employers, high-quality workforce, new development and investment
from the private market, and are growing their tax base. Communities
that do not address these issues will struggle to remain economically
competitive in the future. The time to invest in people-centric amenities is
now.

FACT
* [n 2017, the hottest real estate markets were those close to urban

amenities with easy access to shopping and transportation and a supply of
reasonably-priced housing.  Source: Johnson D. (June 2017) The 25 cities Where
Millennials are Moving. Time - http://time.com/4797956/cities-millennials-moving/




